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A It mvolves several stages
I exposure
| attention
| comprehension
| acceptance
I retention
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~ A Description

S

I Exposure occurs when an individual Is
confronted with a stimulus that activates his/her

Senses. ~
I A threshold is the intensity of stimulus energy
required to activate a sense. ®

AA person can not be exposed to  —w—

all available stimuli. m

I We engage In selective exposure.
I This Is guided by cognitive consistency.
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WO types of Exposure
Selective
Nonselective (Random/accidental)

A Marketing implications

Determine the media that a target market uses
when looking for info about a particular product.

Also, consider what media to use Iif product is
new and target Is not looking for It.

These can lead to usage of different media.
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Attention
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A Description

I Attention Is the active processing of exposed
stimuli such that a conscious impression Is
made.

| It appears to be a two stage process, one
stage physical and the other psychological.

I We can't attend to every stimulus we're
exposed to so we have to engage in
selective attention.
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Attentlon( Cono t

= A The role of hemlspheral Iaterallzatlon -

“ | One side of the brain monitors information
brought in by the senses (exposure).

I The other side analyzes those few things that .
appear to deserve further processing.

A Determinants of Attention
I Goal-directed: (e.g., needs,
l cognitive consistency).

, I Stimulus-driven: characteristics of
the stimulus itself draw attention.
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